
  
 

 

Structure of the program 

 

Course ECTS Hours 

1. Foundation   

1.1. Quantitative Methods 3 24 

1.2. Financial Management 3 24 

1.3. Managerial Economics 3 24 

1.4. Accounting for Managers I   (Financial Accounting) 3 24 

1.5. Accounting for Managers II (Managerial Accounting) 3 24 

Total 15 120 

2. MSM Core   

2.1. Business in Global Arena 
Globalization 
Trade and Investment 
Global Macroeconomics 

4 32 

2.2. Finance in International Markets 
Capital Markets and Institutions 
International Finance 
Corporate Governance 

4 32 

2.3. Managing Cultural Diversity 
Team Dynamics 
Human Resource Management 
Cross-cultural Management 

4 32 

2.4. Marketing in Global Context 
Global Marketing Management 
International Customer, Market and Industry Analysis 

4 32 

2.5. Global Supply Chain Management 
Operations Management and Management Sciences 
IT and Global Value Chain Management 
Supply Chain Management 

4 32 

2.6. Leadership, Change and Responsibility 
Corporate restructuring and Change Management 
Corporate Social Responsibility and Ethics 
Managing and Structuring Organizations 

4 32 

2.7. Innovation and New Business Ventures 
Intrapreneurship 
Entrepreneurship 
Innovation Management 

4 32 

2.8. Global Corporate Strategy 
Strategy Formation 
Strategy Implementation 
Strategic Performance Management 

4 32 

2.9. Thesis Writing Workshop 1 8 

Total 33 264 

3. Specialization (International Business)   

3.1. Strategic Performance Management  3 24 

3.2. International Strategic Alliance 3 24 

3.3. International Business Studies 3 24 

3.4. Marketing and Service Management 3 24 

Total 12 96 

4. Master Thesis 20 160 

Total for program 80 640 

 
Financial details 
 

 Price 

Registration fee (non-refundable) 120 € 

Tuition fees* 17 500 € 

Total 17 620 € 

* does not include textbooks, study materials, travel expenses, accommodation and living expenses, insurance, any other 

personal costs 

 

 


